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If Rupert Murdoch and Sumner Redstone are so smart, why are their stocks long-term losers?

We live in the age of Big Media, with the celebrity moguls at the helms of the media conglomerates telling
us that "content is king" and "growth is good." But for all the excitement, glamour, drama, and publicity they
produce, why can't these moguls and their companies manage to deliver the kind of returns you'd get from
closing your eyes and throwing a dart? In The Curse of the Mogul, Jonathan A. Knee, Bruce C. Greenwald,
and Ava Seave lay bare the inexcusable financial performance that lies beneath Big Media's false veneer of
power.

In an industry built on celebrity, mogul-fueled megalomania has run rampant, with shareholders footing the
bill. Moguls have successfully propagated a myth that both makes them appear indispensable to the business
and justifies their lousy performance: since they are managers of creative talent and artistic product, being
subject to appraisal using traditional strategic, financial, or operational metrics is just unfair, isn't it?

But the stark facts speak for themselves:

?Since 2000, the largest media conglomerates have lost $200 billion in market capitalization from their
collective balance sheets-making Citigroup's red ink look like a pale blush.
?These media companies have consistently underperformed for over a generation-not just since the Internet
emerged as a competitive force but for the decade before anyone ever heard of "new media."
?Misguided investment and acquisition strategies have created the paradox that, in media, the faster revenues
grow, the worse the stocks perform.

By rigorously examining individual media businesses on their own terms, the authors point out the difference
between judging a company by how many times it's CEO is seen in Sun Valley and by whether it generates
consistently superior profitability. The book is packed with enough sharp-edged data to bring the most high-
flying, hot-air-filled mogul balloon crashing down to earth.
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From reader reviews:

Michael Colburn:

Now a day folks who Living in the era where everything reachable by connect with the internet and the
resources within it can be true or not call for people to be aware of each details they get. How many people
to be smart in obtaining any information nowadays? Of course the answer then is reading a book. Studying a
book can help people out of this uncertainty Information mainly this The Curse of the Mogul: What's Wrong
with the World's Leading Media Companies book because this book offers you rich details and knowledge.
Of course the data in this book hundred percent guarantees there is no doubt in it you probably know this.

Roy Brown:

Spent a free a chance to be fun activity to perform! A lot of people spent their free time with their family, or
their own friends. Usually they performing activity like watching television, planning to beach, or picnic
within the park. They actually doing ditto every week. Do you feel it? Would you like to something different
to fill your free time/ holiday? May be reading a book may be option to fill your cost-free time/ holiday. The
first thing that you ask may be what kinds of publication that you should read. If you want to try out look for
book, may be the publication untitled The Curse of the Mogul: What's Wrong with the World's Leading
Media Companies can be very good book to read. May be it is usually best activity to you.

George Marsh:

This The Curse of the Mogul: What's Wrong with the World's Leading Media Companies is fresh way for
you who has interest to look for some information since it relief your hunger info. Getting deeper you onto it
getting knowledge more you know otherwise you who still having small amount of digest in reading this The
Curse of the Mogul: What's Wrong with the World's Leading Media Companies can be the light food to suit
your needs because the information inside that book is easy to get by anyone. These books create itself in the
form that is reachable by anyone, yeah I mean in the e-book form. People who think that in guide form make
them feel tired even dizzy this publication is the answer. So there isn't any in reading a publication especially
this one. You can find what you are looking for. It should be here for you. So , don't miss the idea! Just read
this e-book kind for your better life and knowledge.

Michael Berry:

E-book is one of source of expertise. We can add our expertise from it. Not only for students but also native
or citizen require book to know the upgrade information of year to be able to year. As we know those guides
have many advantages. Beside most of us add our knowledge, could also bring us to around the world. By
the book The Curse of the Mogul: What's Wrong with the World's Leading Media Companies we can
acquire more advantage. Don't that you be creative people? For being creative person must want to read a
book. Merely choose the best book that appropriate with your aim. Don't always be doubt to change your life
by this book The Curse of the Mogul: What's Wrong with the World's Leading Media Companies. You can



more attractive than now.
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